15-STEP

COMPREHENSIVE
WEBSITE
CHECKLIST

In the industry of Web Design and
Marketing, it’s becoming more and more
important to have an up-to-date and
relevant website.
Review the following items to determine whether your website needs an upgrade or a
complete overhaul.

YOUR WEBSITE MUST
INCLUDE—
#1 RESPONSIVE WEBSITE DESIGN (RWD)
We have mentioned this in previous blog posts several times.
Google has begun to penalize websites that are not coded
responsively. But what is RWD? Responsive Website Design is your
website’s ability to scale-down or scale-up based off the size of
the screen it’s being viewed on. With half of world web traffic
being on mobile, you can understand why it would be beneficial
to have the desktop version of your website properly displayed
on mobile screens. Responsive Website Design ensures the same
look and feel for your mobile visitors.

#2 GOOGLE ANALYTICS
You can’t manage what you don’t measure. Have your
web developer add a Google analytics tracker so you
can determine:
++
++
++
++
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++

Total sessions
Unique sessions
New vs. returning visitors
Bounce rate
Pages viewed per session
Location of visitors

You can update your website or specific webpages on a
month-to-month basis to ensure your visitors are receiving
the message that your brand wants to convey. The set-up
of Google Analytics is simple and low-maintenance. Once
it’s set up, you only need to allow it some time to gather
enough data to start seeing trends on your website.

#3 CALL TO ACTION (CTA)
No matter the industry; you have to have an end game.
Either you want someone to buy something, schedule a
tour, contact you for more information, or schedule an
appointment. There should be a CTA field on most—if
not all—of the pages of your website. These are typically
included in the right-hand margin so they’re easily
accessible but do not take up prime real-estate.

#4 LINKS TO SOCIAL PAGES
Most already know this, but brands are grown and
nourished on Social Media. Take the guesswork out of it
for your visitors—allow them to find you on social directly
from you website.

#5 SEO
How does Google view your company? Are people
finding you via search engines? There is a lot that goes
into SEO to ensure that people—as well as the all-mighty
Google—recognizes you and your brand for what they
offer to visitors. If people in your area aren’t finding you
when searching for the services you offer, you need to
get proactive and make some changes to the structure,
navigation, wording, etc. of your website and to the
coding itself to allow Google to properly rank you.

#6 DYNAMIC GRAPHICS
Bigger is better—well with graphics, that is. An image
can always be scaled down to fit a phone, but growing
an image to fit a HDTV would result in a pixelated mess.
Think of it this way—would you rather have a 300 pixelwide graphic on your homepage of a scuba diver or a
full-screen, high-definition graphic of a scuba diver? Your
average visitor wants a visual experience to draw them into
your site. Provide a stunning visual experience by adding:
++ Header graphics on the website and web pages
++ Rich graphics (add color, life and personality to your
website/page)

YOUR WEBSITE SHOULD
INCLUDE—
#7 BLOG
Jonathan Perelman of Buzzfeed expanded on a popular
philosophy, “Content is King” with his quote “Content is
King, but Distribution is Queen, and She Wears the Pants”.
That being said, you cannot distribute content without
having content to distribute. Blogging allows you to
showcase your expertise as a leader in your field. Write
what you know, write what you learn, and help inform
those who are also interested in the topics that surround
your brand and your industry.
The only reason “blogs” weren’t included within the
“WEBSITE MUST INCLUDE” section is the simple fact that it’s
not appropriate for all industries, although it is appropriate
for most. You should blog once or twice a month, at least.
They don’t have to be Tom Clancy novels either—three
paragraphs is a good goal.

Tip: Once you publish your blog, heed Mr. Perelman’s
advice and distribute it as much as you can! Share it
across all your social profiles, add a landing page to your
website (when appropriate), or include a note about the
new post in your newsletter or e-marketing campaign.

#8 EASY UPDATES
Do you need a web developer to maintain your
website with content? With Wordpress being the major
player in the development game, and the simplicity of
using it to generate, update, and alter content, there is
no reason why you should not feel comfortable updating
pages/blog posts on your website to make sure your
visitors are seeing a living breathing company instead of
a snapshot of the last time the site was built.

#9 HORIZONTAL NAVIGATION
This may seem like a personal preference, but it’s more
about convenience. Universal navigation at the top of
the page allows your visitors know where to go to find
information regarding your website. Coding can actually
be implemented allowing the navigation to remain at the
top of the viewing window even when you are scrolling
down the page. If your visitors are hanging out on your
homepage and not diving any deeper into your website,
you also need to restructure your navigation to make it as
intuitive both for the average visitor and Google alike.

#10 UNIVERSAL FOOTER
Provide key information in the footer of all your pages so
visitors can easily locate it. This information can include—
but should not be limited to—contact information,
company address, essential links, social feed, blog feed,
and so on. This section really depends on your industry
and your company.

#11 SOCIAL SHARE WIDGET
You never know what people want to share on Social
Media, give them that opportunity with a Social Share
widget and you will be increasing your exposure to
untapped clients. If you already have a social share
widget, make sure it’s covering the most popular Social
Media platforms and isn’t outdated: Facebook, Twitter,
LinkedIn and Google Plus.

#12 PURL’S
Personalized URL’s can be used to better target your
existing network of customers and potential customers.
Rather than an email being sent with the same
messaging as on the website, it can now be personally
tailored with “John E. Customer” in the headline/graphic/
website. The average person sees 3,000 marketing
messages per day; you want to do your best to stand
out from the rest. Targeting your customers and speaking
directly to them is a great method to make them feel
appreciated, special, and that you, as a business, are
concerned about their needs. PURL’s have been used
to increase e-marketing campaign response rates by
50–100% on average.
Tip: PURL’s can be used in far more than just e marketing!
You can place the customized URL on letters and direct
mail pieces.

YOUR WEBSITE
SHOULD NOT INCLUDE—
#13 COPYRIGHT PRE-DATING 2013
The general rule of thumb is to do a complete visual
overhaul of your website every three years. If the
Copyright on your website is that of 2012 or earlier, there
is a good chance your website hasn’t had a facelift in
three years, and it’s starting to show. Due to technological
advances, trends, and Google’s Algorithms, this can be
the difference between having an old leaky row-boat and
a yacht for your business. (Don’t get me wrong, you can
get from point A to point B with the row-boat, but it will
take you far longer and be exhausting for those involved,
while the yacht will be efficient, eye-catching, and fast!)

#14 BROKEN LINKS/GRAPHICS
A website and a brand start losing credibility when it
has a trend of missing graphics and broken links. If this
is the type of care you put into your website—which is
essentially a limb of the body of your company—how
can one expect to receive any better treatment as a
customer/client? Take care of your website; check in on it
from time-to-time to make sure you’re always putting your
best foot forward.
Now, we all think our kids are the cutest we’ve ever seen.
Our website is typically viewed the same way. Get some
outside perspective every now and then—ask a friend or
someone outside the industry to check out the site and
offer some constructive criticism—you’ll be glad you did.

#15 FLASH
If you check off this box, we need to sit down and have a
serious talk. Flash has been being weeded out of websites
for the past three years. Remember, a website should be
completely reworked every three years, and a website
with flash is a prime example of one in desperate need of
revisions. Flash is not responsive, it takes significant time to
load, and it is difficult to upkeep for non-web developers.
Flash is a way of the past; it’s time to move forward into
the future.

WHAT’S NEXT?
Okay, so you’ve been shaking your head in fear for most
of this checklist, and you’re realizing you need to take the
plunge and drop a new engine in that old boat you’ve
had sitting docked and untouched since 2011. How do
you even begin thinking about restructuring your website?
Who do you contact? Probably just Google “Web Design
Company”, pick a handful of companies, price them
out, go with a cheaper one and hope for the best right?
Well, that’s one way to do it, and it COULD work out for
you. Unfortunately—more often than not—you get what
you pay for.
Be weary of web designers and web design firms that
advertise the same “shell” amongst their collective
work of websites. While this might be more of an “if it’s
not broken don’t fix it” mentality, it also could mean
a restrictive experience for their clients. You want your
website to portray your company and brand in a unique
way, so that it’s easily distinguished from your competition.

It’s also important to look for a designer/firm with a diverse
client base. A diverse client base proves that a designer/
firm has the ability to properly design and brand across
multiple industries. Lastly, does the web designer’s website
include any of the “SHOULD NOTS” on this list? If so, you
should probably steer clear.
Your website is an investment, like anything else in life.
Let your website make a valuable first impression. Think
about it this way—you can cruise up Ego Alley to pick
up a client in a two-seated paddleboat, or you can
show up in a 2016 Powerboat and wow their Sperry’s off
before they even step onto the vessel. A website can be
similar in the sense that some visitors view you entirely on
the image you put forth on your website. But similar to a
boat, what good is a website that doesn’t run properly?
Although some people don’t care if your links work or if
your images are of the highest quality, most will, and it will
be noticeable.

DETERMINE YOUR WEBSITE’S STATUS BASED ON
THIS WEBSITE CHECKLIST
Is your website missing more than one item from the “MUST INCLUDE” section?
£ Yes £ No
Is your website missing more than two items from the “SHOULD INCLUDE” section?
£ Yes £ No
Did you check one or more items from the “SHOULD NOT INCLUDE” section?
£ Yes £ No

If you selected “yes” to any of the questions listed above, than there is no question that
your website needs to be updated—at the very least. It’s time to catch your audience’s
attention with a fully functional website with enticing designs. Liquified Creative designs
and develops websites with our clients’ current and future needs in mind.

£

YES, I would like to dive in with Liquified Creative and make these essential updates
to my current website.

£

No, I am still unsure of whether I need a website update and would like a FREE
Professional Website Audit.

Contact us today for an assessment of your company’s digital media and
marketing strategy.

Phone: 443.949.9284
Email: info@liquifiedcreative.com
Web: liquifiedcreative.com

